COURSE OUTLINE

NAME OF COURSE 







Course Number: RE 244
Market Analysis and Highest and Best Use
         





Credits:

 1
Date:

June 2007 
Institution:  Clackamas Community College
Outline Developed by:  Dale Hatfield and Lloyd Werner 

Type of Program:  Occupational Supplemental, Occupational Preparatory 
Course Description: 

Identifying and analyzing market forces affecting the buyers’ and sellers’ behavior is a key factor in understanding and reporting values.  This course is designed to give students the tools needed to properly collect and analyze market data. Markets, sub-markets, market segmentation, supply side analysis, demand analysis and the importance of market analysis to the appraisal process are covered in the first half of this course. The second half focuses on the theory of Highest and Best Use. The two-step analysis along with the four tests for Highest and Best Use are covered in detail. Drill problems and a short case study allow students to put into practice the techniques presented in the course. An exam is given at the completion of the course for students requesting recertification credit for qualifying education for licensure/certification.
Course Objectives: 

1. Demonstrate a basic knowledge of market fundamentals and market analysis.

2. Demonstrate a basic understanding of supply side analysis and demand side analysis.

3. Gain a general understanding of highest and best use. 

4. Gain a general understanding of how to consider, test, and apply highest and best use.
Student Learning Outcomes: 

Upon completion of this course, the student should be able to: 
1. Identify the market fundamentals and incorporate them into a market analysis.
2. Perform supply side and demand side analyses.
3. Communicate a Highest and Best Use Analysis.
Length of Course: 
15 hours
Prerequisites: 

RE 118, RE 228, and RE 238 or instructor consent. 
Required Text: 

Real Estate Market Analysis and Highest and Best Use, Hondros Learning-current edition. 

MAJOR TOPIC OUTLINE

Real Estate Market Analysis

Types of Value

Value Principles

Determining Market Value

Other Value Considerations

Uses of Market Analysis

Defining the Market

Specific Markets

Market Segmentation

Market Disaggregation

Driving the Market

Analyzing the Market

Forces That Can Change Value

Productivity Analysis of Property

Drawing Conclusions

Other Demand and Supply Analyses

Market Studies and Marketability Studies

Feasibility Studies

Highest and Best Use

Determining the Highest and Best Use

Theory of Site Valuation

Reasons for Separate Site Valuation

Land Use Restrictions

Legally Permitted

Physically Possible

Economic Considerations

Economically Feasible

Most Profitable

Final Examination
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